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AGENCY DEFENDED. 


BEN B. HAMPTON TELLS OF ITS 
WORK IN DEVELOPING THE 
MODERN NEWSPAPER. 


What It Has Done to Create Advertising. 
Its Errors Have Been Many, but for 
These, He Says, It Has Been Only in 
Part to Blame—Its Stages of Growth 
Outlined—Correction of the Old Trade 
Scheme System — Evolution Towards 
Fixed and Established Rates. 


Ben B. Hampton, the New York adver- 
tising agent, delivered an address before 
the convention of the International 
Advertising Association at St. Louis 
last week on “‘ The value of an advertis- 
ing agent,” which was a comprehensive 
review of the evolution of the agency 
and the bearing it has had on new spaper 
development. Mr. Hampton said in 
part: 

“The advertising agent needs no de- 
fense. His work—the results he has 
accomplished — speaks eloquently for 
itself. 

“We have in America several hundred 
successful advertisers whom we are justi- 
fied as classing ‘national,’ in the sense 
that their operations are not local or 
confined to a specific community. Of 
this great total a few place their adver- 
tising direct, without the assistance of a 
general advertising agency. The balance 
of this immense volume of business is 
handled by advertisingagents. In most 
cases it was created by advertising 
agents, andin nearly every case it was 
developed by advertising agents. 

“Tt seems to me that this record in 
itself is all the ‘defense’ that the adver- 
tising agency system needs. 

“If we trace the history of advertising 
in America we shall find that the adver- 
tising agent has been largely responsible 
for three things: 

“Ist: For thesuccess of general adver- 
tising as a whole, and, indirectly, for 
much of the success of local advertising. 

“2d: For a large portion of the broad- 
ening and upbuilding of the modern 
newspaper. 

‘3rd: Almost entirely responsible for 
the modern magazine of low price and 
wide circulation. 

“Half a century ago the volume of 
advertising carried by the newspapers 
was meagre in quantity and unimport- 
ant in quality. The newspaper then 
was a political organ, not a business 
institution. The editor was the domin- 
ating influence, and either he was a polit- 
ician, or he was controlled by politics. 
He knew nothing of business. To-day 
the newspaper is a business institution, 
and the publisher is its guiding spirit. 

“Like Kipling’s marine the publisher 
of to-day is a composite. He is ‘part 
soldier, part sailor—soldier and sailor 
too.’ He knowshow torun the editorial 
end and the business end as well, and, if 
he is to succeed in the largest way, he 
must be as honest and as able in his 
business office as he is in his editorial 
and news columns. 

‘*A wiser man than myself must decide 
what proportion of this newspaper dev- 
elopment is due to the advertising agent; 
but certainly his influence has been of 
great importance. Advertising has pro- 
vided the revenues that have made the 
modern newspaper possible. I do not 


want to say that the agent should re- 

ceive the credit for bringing advertising 

into existence—that would be ridiculous 

—but we are justified in claiming that 
(Continued on page 6.) 
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SCRANTON TRIBUNE CHANGES. 


Following Resignations of Livy S. Richard 
and O. F. Byxbee. 


Tracy E. Sweet, who has been asso- | 
ciate editor of the Scranton (Pa.) Trib- | 
une, has been made editor-in-chief of the | 


paper, succeeding Livy S. Richard, 


resigned. Oliver D. Leeds becomes busi- | 
ness manager to fill the vacancy caused | 


by the resignation of O. F. Byxbee. E. 
P. Kingsbury, treasurer of the Tribune 
Company, takes the title.of general 
manager. 

Mrs. Harriet Clay Penman becomes 
associate editor of the 
“Chris”? Stevens will be telegraph editor. 
William S. Conley has been made adver- | 
tising manager. 
One Management at Colorado Springs. 

The Colorado Springs Evening Tele- | 
graph last week secured control of the 
Colorado Springs Morning Gazette. The 
Sunday issues of the two papers will 
probably now be combined. 














Tribune, and | 


5 Cents A ‘Ode. 





(See page 2.) 


Tekan Over by a New Stock Company 


and Reorganized. 


The Wilkes-Barre (Pa.) News has been 
taken over by the recently incorporated 
Wilkes-Barre News Company, and has 
been reorganized. H. R. Whitcraft is 
president of the new concern, and George 
W. Fegley is secretary and treasurer and 
business manager. Thestockin the new 
company was subscribed for by business 
men in Wilkes-Barre and surrounding 
towns. 

In its editorial announcement the 
News says it will be a paper for the peo- 

ple and for the home, independent of any 
| pants od faction or financial clique. 
| Brevity, but thoroughness, will be its 
| motto. 


Edgar 4 Pettingill, an 1 ad writer of 
| seaaeta: Tenn., has been engaged by 
the Memphis Morning News to write a 
| series of articles for that paper on the 
| subject of advertising. 





, ———= | changes. 
| WILKES-BARRE NEWS CHANGE. 


PUBLICITY FOR BANKS. 


W. S. POWERS, OF PITTSBURG, 
ARGUES IN FAVOR OF NEWS- 
PAPER ADVERTISING. 


Universal Messenger to Heartsand Homes 
of the People Bound to Bring Results If 
Intelligently Used — The Necessity of 
Persistency — Most Conservative Esti- 
mates Show Immense Increase in De- 
posits of Banks That Have Stuck to 
Advertising. 


William 8. Powers, of Pittsburg, de- 
livered a very thoughtful address before 
the recent convention of Pennsylvania 
bankers on the value of proper publicity 
for a financial institution, in which he 
advanced some strong arguments in 
favor of the newspaper as the greatest 
of all mediums. Mr. Powerssaid in part. 
‘‘Now, broadly speaking, we think of 
advertising as divided into two classes—- 
general advertising and direct advertis- 
ing. The first class reaches the masses 
through the medium of the newspaper 
and other publications, while the second 
class reaches the individual through the 
medium of personal letters, folders, book- 
lets and so forth, sent direct through the 
mails. 

“Under ordinary conditions newspaper 
advertising must take first rank. The 
newspaper is the universal messenger to 
the hearts and homes of the{people, and 
intelligently used newspaper advertising 
is just as certain to bring results as good 
stocks are to pay dividends. Note the 
fact that I said intelligently used. 
Enough money is wasted every year in 


| unintelligent advertising to make every- 


one in this hall moderately wealthy. 
But the same is true of banking as a 
business, or of farming. or anything else 
in which men engage. Thetrouble isnot 
with these thingsin themselves, but with 
the way in which they are attempted. 

“ Above all, advertising to be effective 
must be persistent. 

“*A common mistake is to look for re- 
sults too soon. When a farmer plants 
his wheat in the fall, he doesn’t expect a 
harvest in a week or a month; when you 
give an order for a ten-story office build- 
ing, you don’t go around to the site the 
following day and expect to find a com- 
pleted building. The farmer knows he 
must wait until the seasons and the 
chemicals of the earth work their 
And you know that your 
building must proceed by gradual stages 
—brick upon brick, until finally finished. 
So it is with advertising. The first in- 
sertion does not influence the public 
mind, nor the last. But one added tothe 
other, everyone gathering strength from 
those that precede it, gradually influence 
the public mind and bring to your bank 
the business you desire. 

‘* A single week or month of advertis- 
ing is merely a blow or two of the cork 
against the bar of steel. Its effect ia 
absolutely nothing. It is money and 
effort wasted—but the continuous, per- 
sistent hammering, week after week, 
month after month, is just as sure to 
start the pendulum of business swinging 
your way as day is to follow night. 

‘Take our own city of Pittsburg, for 
instance. More money is expended in 
legitimate bank and trust company 
advertising in Pittsburg than in any 
other city in thecountry, hence no better 
place eould be selected for the making of 
comparative figures. There are a great. 
many banks in Pittsburg. About haif 
of them are known the country over 
because of theirliberal advertising. The 
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other half do not believe in advertising, 
on the general plea that they can use 
their money to better advantage. Pos- 
sibly they can, but the figures are against 
them. 

**T have gone back over thestatements 
of the last five years comparing the 
growth of the banks that have adver- 
tised continuously with that of the banks 
that have advertised only now and then 
—or not at all—and this is what I find: 

“During the five years the banks that 
have advertised continuously have in- 
creased 38 per cent. in assets and 45 per 
cent in deposits. The banks that have 
not advertised have increased 27 per 
cent. in assets and 11 percent. in deposits. 
This record is necessarily affected by the 
numerous combinations of recent years, 
but these have been eliminated so far as | 
possible, and the figuresgiven are on the | 
side of conservatism rather than other- | 


wise.”’ 





QUINN AND THE NEWS. 


How After Hard Struggle He Is Bringing 
Paper Back to Saccess. 


When Thomas C. Quinn took over the 
New York Daily News last June, and 
resolved to put it back into something 
of its old-time form, those who under- 
stood the newspaper situation in New 
York were inclined to think he was un- 
dertaking an impossible thing. To-day 
the success of the News seems in sight, 
and Mr. Quinn says he knows that it is 
positively assured. 

The paper has more than doubled in 
circulation since the first of June. The | 
circulation lust week is given as 52,300, 
and on Sunday it is stated to have been 
63,500. Where lately you saw scarcely 
a copy of the Daily News, you now find | 
a good scattering of it on the East Side, 
which was itsformer and natural strong- 
hold. 

In advertising patronage its gain has 
been even moresurprising. LastSunday 
the paper carried more advertising than 
ever before in the history of the Sunday 
News. Mr. Quinn predicts that next 
Sunday will be the best the News has 
ever known in point of financial returns. 
Within the last three weeks the paper 
has reached the turning point on its 
climb upward, and many will be sur- 
prised to learn that it is now not only 
paying its way, but is actually making 
money 

The News is now recognized as the one 
paper in New York that represents and 
supports the regular Democratic party. 
It has received the indorsement of the 
city, State and National leaders, and 
this adds greatly to its strength among 
its readers. 

These are some of the things that 
point to the succers that seems ahead of 
the paper, after Mr. Quinn’s patient 
efforts. A few monthsagoeveryone was 
talking about the hopelessness of the 
proposition. Now many are remarking 
the great possibilities it offers of putting 
the News back near where it was whenit 
was among the best money making prop- 
erties in the countrys 





Covering Tennessee Politics. 

Among the newspaper men who have 
been doing politics during the guberna- 
torial campaign in Tennessee are J. B. 
Clark, of the Nashville Banner; J. 1. Fin- 
ney, Nashville American; Paul W. 
Treanor, Nashville News; Joe L. Baker, 
Knoxville Journal and Tribune, and 
Jesse 8. Cottrell, Knoxville Sentinel. 

To Start Free Silver Paper. 

The Urbana (0.) TribuneCompany has 
been incorporated for $10,000. The in- 
corporators are John H. James, A. H. 
Miller, L. D. Johnson, T. E. Dye and 
William Hanna. The new company will 
publish a new weekly Democratic news- 





paper called the Urbana Tribune, which 
will be known as a free silver organ. 
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F, CARRUTHERS GOULD. 


FAMOUS BRITISH CARTOONIST NOW CONTRIBUTING 


SUNDAY TIMES BOOMING. 
Unprecedented Demand Owing to New 
Features Recently Inaugurated. 


The circulation of the New York Sun- 
day Times last week exceeded that of 
the previous Sunday by many thousands. 
The increase was due to the excellent 
picture in colors of President Roosevelt 
and his family, which was given away 
with each copy of the Times. The first 
instalment of “‘The Simple Life,” by 
Charles Wagner, which is to run in the 
Sunday Times for the next four issues, 
also created an unprecedented demand 
for the paper. 

Another feature that is creating un- 
usual interest in the paper is the weekly 
illustrated letter by FF. Carruthers 
Gould, the famous British cartoonist. 
A sketch of Mr. Gould and an account of 
his work recently appeared in Tur Ept- 
TOR AND PUBLISHER. 

Louis Wiley, of the Times, says the 
paper is running to its fullest capacity, 
and that it could not print a larger 
number of papers owing to lack of press 
facilities. 

William J. Guard, who has been Sun- 
day editor of the New York Morning 
Telegraph for the past three years, has 
just recently been made Sunday editor of 
the New York Times. He was at one 
time Sunday editor of the New York 
Herald. 

Newton MeMillan has taken Mr. 
Guard’s place on the Morning Telegraph. 


New Evening Paper at St. John. 
The St. John (N. B.) Times has just 
been launched as an evening paper, and 
the Gazette of that city has been discon- 
tinued. The new company to publish 
the paper has asked for incorporation 
with a capital of $100,000, 


TO NEW YORK SUNDAY TIMES. 


WYNNE POSTMASTER GENERAL. 
Former Washington Newspaper Corre- 
spondent Given Position in the Cabinet. 


Robert J. Wynne, who has just been 
appointed Postmaster General to suc- 
ceed the late Henry C. Payne, is an old 
newspaper man. He was bornin New 
York in 1852 and was trained as a tele- 
graph operator. He entered journalism 
under the tutelage of Gen. H. V. Boyn- 
ton, of the old Cincinnati Gazette, later 
the Commercial Gazette. He was ap- 
pointed private secretary to Secretary of 
the Treasury Charles Foster, of Ohio. 
On the election of Prresident Cleveland 
Mr. Wynne returned to journalism as a 
correspondent of the Cincinnati Tribune. 
Subsequently he became Washington 
correspondent of the New York Press. 

He has always been activein the affairs 
of the Gridiron Club, Washington’s or- 
ganization of newspaper men. 

Mr. Wynne has been First Assistant 
Postmaster General since April 1902. It 
was his efforts whilein this position that 
laid bare the numerous frauds in the 
department. 

Directors of Oakland Enguirer. 

D. Edward Collins has been elected a 
director of the Oakland (Cal.) Enquirer 
Publishing Company to fill the vacancy 
caused by the resignation of M. de L. 
Hadley. Mr. Collins will hereafter be 
active in the conduct of the paper. The 
board of directors now consists of G. B. 
Daniels, D. Edward Collins, A. A. Deni- 
son, A. L. Smith and L. G. Jordan. 


Owen Scott Sells His Interest. 
Owen Scott, of the Decatur (II].) Morn- 
ing Herald, has sold his interest in that 
paper to W. F. Calhoun and F.S. Dodd. 
Mr. Scott will serve the Republican Na- 
tional Committee on the stump during 
the campaign. 


| 
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CLOSING SESSION OF LA. A. 


Permanent Officers Elected at Annual Con- 
vention Last Week in St. Louis. 


The first annual convention of the 
International Advertising Association 
came to a close on Thursday evening of 
last week with a reception tendered by 
the St. Louis Ad Men’s League, which 
was attended by about 450 fpeople. 
Loving cups were presented to R. J. 
Gunning, who gave a dinner for the 
association members on Wednesday 
evening, and to E. J. Lewis, publisher of 
the Woman’s Magazine, St. Louis, who 
entertained the delegates at Camp Lewis. 

At the closing session of the associa- 
tion on V'hursday afternoon, the follow- 
ing, permanent officers, chosen at the 
directors neeting in the morning, were 
announced: 

President, Charles A. Carlisle, of South 
Bend, Ind.; first vice-president, James B. 
McMahon, of Chicago; second vice-presi- 
dent, Delevan Smith, Indianapolis, 
News; third vice-president, Barney Link, 
New York; treasurer, E. J. Ridgeway, 
Everybody’s Magazine, New York, and 
secretary, Barron G. Collier, New York. 

Committee on members, J. R. Kath- 
rynd, Milwaukee, and E. F. Olmsted, 
Buffalo, N. Y. 

Committee on legislation, Delevan 
Smith, of Indianapolis, [nd.; Harry Kra- 
mer, of Kramer, Ind., and Prof. J. L. 
Stewart, of New York University. 

Committee on department of commerce 
and labor, Thomas Balmer, Delineator, 
New York. 

Committee on waste in advertising, 
Phil A. Conne, New York. 

Directors, C. H. Brampton, Chicago; 
C. A. Carlisle, South Bend, Ind ; George 
M. Campbell, Jr., New York; James B. 
McMahon, Chicago; E. F. Olmsted, 
Niagara Falls, N. Y.; Phil A. Conne, New 
York; ‘Thomas 8. Baldwin, New York; 
Barron G. Collier, New York; Barney 
Link, New York; Delevan Smith, In- 
dianapolis; M. Lee Starke, New York; 
Joseph Kathrynd, Milwaukee; C. H. Gil- 
ful, Cincinnati; H. G. Kramer, Kramer, 
Ind.; E. Maples, Minneapolis; R. J. Gun- 
ning, Chicago; E. J. Ridgeway, New 
York; J. A. Mekeel, New York; C. H. 
Holden, NewYork; Frank Presbrey, New 
York; J. A. Patten, Chattanooga, Tenn ; 
Dudley Walker, Chicago; J. A. Campbell, 
Cincinnati; H. G. Ashbrook, Chicago; 
John Korb, New York; John McMahon, 
Chicago; Adolph S. Ochs, Times, New 
York; Julius Kahn, Chicago; Louis H. 
Liggett, Boston; Medill McCormick, 
Tribune, Chicago, and Col. W. A. Has- 
kell, Herald, Boston. 

The following papers were read on 
Thursday: ‘Trade paper publicity,” by 
I. E. Mekeel, manager of Dry Goods 
Economist, New York; “The evolution 
of an ideal,’’ by M. Lee Starke, of New 
York: ‘‘Railway and street car publi- 
city,” by Brode B. Davis; “System in 
business,’”’ by Saunders Norvell, president 
of the Norvell-Shapleigh Hardware Com- 
pany, St. Louis. 

On Wednesday the following papers 
were read: ‘‘The value of the agent to 
the advertiser,” Ben B. Hampton, New 
York; “The value of trade marks,” Prof. 
L. L. Stewart, New York University, and 
“The value of magazine advertising,” 
Thomas Balmer, the Delineator, New 
York. 

The following officers of the St. Louis 
Ad Men’s League had charge of the re- 
ception on Thursday evening: President 
Frank l. Osborne, First Vice-president 
Byron W. Orr, Second Vice-president M. 
Fuchott, Secretary M. W. Fenwick and 
Treasurer Harry Meyers. 


Murray Resigns as Manager of I. A. A. 

H. G. Murray, who was recently 
appointed manager of the new Interna- 
tional Advertising Association, has re- 
signed. His resignation went into effect 
prior to the St. Louis convention. 
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R. HOE & CO.’S EXHIBIT | 
Splendid Showing Mede by the Big Print- | 
ing Press Manufacturers at the St. 





Louis Exposition. 


Among the many interesting exhibits 
at the St. Louis Exposition none hae 
attracted more attention than that of 
R Hoe & Co., the well known manufac 
turers of printing machinery, who have 
goue to great expense toshow the latest 
improvements in the art. Their exhibit 
is located in Section 20 of the Palace of 
Liberal Arts, and covers a floor space of 
46x60 feet. It comprises a complete 
newspaper and stereotying plant, includ- 
ing a matrix and stereotype plate mak- 
ing outfit, all driven by electric motors. 

The press is one of their patented 
double quadruple or octuple combina 
tion machines, with central folders, con- 
structed from thelatest and best designs 
and embodying all the modern improve- 
ments. It is a splendid example of the 
press maker’s art, and is capable of 
turning out newspapers at the rate of 
96,000 per hour of either four, six or 
eight pages, 72,000 ten pages, 60,000 
twelve pages, 48,000 fourteen or sixteen 
pages, 36,000 twenty pages, 24,000 
eighteen, twenty-four, twenty-eight or 
thirty-two pages, all folded, pasted and 
counted in lots of fifty. When desired. 
the machine will also print in colors or 
turn out magazines half the size of the 
ordinary newspaper sheet, of almost any 
number of pages up to sixty-four, cut 
open and wire-stapled at the back. The 
machine weighs about ninety tons, is 
thirty feet long, twelve feet wide, and 
thirteen feet high, and requires a fifty- 
horsepower motor to driveit. It takes 
on four double- width rolls of paper, each 
weighing 1,500 pounds, and sixty-four 
stereotype plates weighing thirty pounds 
each, cover the cylinders. The fountains 
hold 800 pounds of ink. The machine 
consists of over fifty thousand parts. 
The press is elegantly finished and alone 
well worthy of a visit to the Exposition. 
Three similar machines have just been 
installed in theSt. Louis Globe-Democrat 
office, where they can be seen running at 
any time. The New York Times is also 
getting four of these presses, the Balti- 
more American, two, and they are used 
by the Kansas City Star, Chicago Trib- 
une, and other offices, the Chicago Trib- 
une having six in constant operation. 
The capacity of this press is just double 
that of R. Hoe & Co.’s well known 
quadruple press, which was exhibited at 
the World’s Fair in Chicago in 1892. 

In conjunction with the press is exhib- 
ited a complete stereotype plate making 
plant, including the matrix making, 
matrix rolling, stereotype plate casting 
and finishing machinery. In this stereo- 
type plate making plant are several not- 
able improvements, among. these being 
R. Hoe & Co.’s new metal melting pot 
with pumps for forcing the metal from 
the pot directly into the casting moulds 
by the movement of a lever, thus doing 
away with the ladle. This is a most 
convenient and time-saving device. The 
casting moulds arealso of new and prac- 
tical design, being most easily manipu- 
lated. The cutting-off cylinder is of a 
new pattern and entirely automatic. It 
cuts off and bevels bothends of the plate 
at thesame time. After the plate is in 
place it is only necessary to touch a lever 
and the machine does the rest, cutting 
both edges and unclamping the plate 
ready for the shaving machine, which 
has an attachment, by means of which 
the plate, after being shaved, is forced 
out of the machine into the hands of the 
operator. All these improvements save 
much time and greatly simplify the pro 
cess of plate making. 

In the flat-bed line R. Hoe & Co. exhibit 
anew style two-revolution press, with 
improved parallel bed movement, in 
which the bed and cylinder are geared 
together without the usual intermediate 
wheel employed inall style presses. The 
movement of this new press is strong, 
smooth, and will allow a speed of 2,400 
impressions per hour without noise or 
jar; the press having a bed 36x51 inches 
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is of entirely new design, with many 
other improvements in different parts, 
and will bear theclosest inspection, since 
it represents the latest in this style of 
machine, combined with R. Hoe & Co.’s 
excellent workmanship. 

A new departure in printing machinery 
is shown in the Hoe rotary two-revolu- 
tion press on exhibition. This isasheet- 
fed press, but, in place of the usual flat 
bed for carrying the type and plates, a 
cylinder is provided to carry curved elec- 
trotype plates. Thecylinder, being made 
with angular grooves, the same as a 
registering block on a flat-bed press, 
admits of the plates being fastened inany 
number or position on thecylinder. The 
press is made to take a sheet as large as 
46x66 inches, and is so arranged that 
any smaller-sized sheet can be printed at 
will. 
flat-bed two-revolution presses and is 
equipped with a lowering delivery board 
which does away with the necessity of 
removing the printed sheets for at least 
a half-day’srun. Being entirely rotary 
in its motion, greater speed can be ob- 
tained with less power anda minimum 
of wear and tear onthe parts. The speed 
is limited only by the quality of the work 
and the capability of the feeder. This 
press is intended for large runs and work 
which recurs weekly'cr monthly, and was 
not designed with the idea of replacing 
flat-bed presses in the broad sense. 

In the United States Government Build- 
ing the Geological Survey has in opera- 
tion a No 3 Hoe lithographic press, with 
bed 314x43 inches, printing maps, etc., 
which are distributed free to visitors. 

The exhibit of R. Hoe & Co. is unques- 
tionably the largest and finest in the 
Liberal Arts Building, and they certainly 
deserve great credit for it. 

Booming Circulation of Silk. 

Louis B. Magid, of Tallulah Lodge, 
Ga., editor of Silk, the organ of the Silk- 
Culture League, of America, is planning 
an elaborate campaign to increase the 
circulation of that journal. He has re- 
duced the subscription price from $1 to 
ten cents a year, and has arranged for 
an edition of 100,000 copies for Novem- 
oer, estimating that the circulation will 
have increased to that figure by the time 
for distribution. He plans to work up 
thecirculation to 1,000,000 copies within 
the next two years. A full announce- 
ment of the future plans of Silk will be 
made within a few weeks. 


Henry W. Vail will start a daily news- 





and four-roller distribution. The machine 


paper at Clinton, Conn. 


The delivery is the same as on the | 
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DRUG ADULTERATION CHARGED. 





Cases of Men Accused ofSwindling Promi- 
nent Patent Medicine Concerns. 


Two new warrants were issued last 
Monday in New York for the arrest of 
men charged with connection with the | 
counterfeiting of drugs and the labels of | 
well known dealers. George B. Hayes, 
who is conducting the investigation for 
a German firm, said that nearly every | 
drug store in the city, at some time or| 
many times in the last eight years, had | 
bought some of the adulterated stuff. In 
mostcases, however, there was, ofcourse, 
no intention of fraud on the part of the 
buyer. He also said that letters of 
praise from physicians were simply over 
whelming the investigators. 

The cases of seven men accused of 
swindling prominent patent medicine 
firms were put over in the Tombs Court 
from Monday until Thursday morning 
for examination. Magistrate Barlow 
did this on the promises of the lawyers 
in the case that they would be ready to 
go on then. 





A Complete Mid-Ocean Daily. 

The Cunard Daily Bulletin, published 
on board the Etruria, which reached New 
York last Saturday, was, perhaps, the 
most complete mid-ocean daily ever 
issued. The editor-in-chief, J. A. McCub- 
bin, besides keeping the voyagers in 
touch with the news of the day by wire- | 
less telegraphy, found time to writecom- | 
plimentary paragraphs about a number | 





of the more prominent of the passengers. | 


Among these was a nice notice of George 
W. Smalley, the veteran New York corre- 
spondent of the London Times. There 


was one birth on board during the voy- | 


age, and it was duly chronicled by the 
OI se Ny 

The Wayne (Neb.) Herald has been 
sold to E. Cunningham. E. W. Huse 
will remain in charge temporarily. 


R. Hog & Co.’s Exuisir at tHe St. Louis Exposition. 


CHANGES IN INTEREST. 


The Morton (Pa.) Chronicle has been 
sold to George E. Whittaker. 


The Cooper (Tex.) Review has been 
sold to Sterling Hart, of Jacksonville, 
Tex. 


W.H. Elliott has purchased the inter- 
est of Mark O. Waters in the Newcastle 
(Ind.) Courier. 


The Southern Industrial Review, of 
Memphis, Tenn., has been sold to Hugh 
H. Huhn and A. H. Dunlap. 


The Wenatchee (Wash.) Advance has 
been sold, and J. L. Corey will have 
charge of the paper in the future. 


8. L. Redwine, publisher of the West 
Texas Stock Farmer at Colorado, Tex., 
has purchased the Colorado Clipper, and 
will merge the two papers. 


The Belding (Mich.) Banner Publish- 
ing Company has purchased the Belding 
Star, and the Banner will be removed to 
the Star office, from which it will be issued 
hereafter. 








CALIFORNIA 
DAILY 


and weekly newspaper property is 
for sale as owner must have change 
One of the best business 
locations in State. Investment of 
|] $1,500 necessary. Exceptional op- 
portunity to locate advantageously 
|{ onthe coast. Proposition No, 58. 


of climate. 


| 


| C. M. PALMER, 
Newspaper Broker. 


277 Broadway, 115 Dearborn St., 
New York. Chicago. 
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| WE MANUFACTURE THE BEST LINE OF 


| Typewriter Supplies 


ON THE MARKET—SEND FOR CATALOG 


ees 





| THE S. T. SMITH CO. 


| 11 Barciay Street, New Yor« Crry | 
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THE EDITOR ax PUBLISHER 


A JOURNAL FOR THE MAKERS OF NEWSPAPERS. 


TELEPHONE, 7615 CORTLANDT. 





PUBLISHED BY THE EDITOR AND PUBLISHER COMPANY. 


SUBSCRIPTION, $1.00 A YEAR. 


FOREIGN, $2.00. 


SINGLE COPIES, 5 CENTS. 


Copies of Tak Epiror axp PuBLIsHER may be found on sale in New York City at the stands of 
L. Jonas & Co., in the Astor House; W. H. McKiernan, 24 Park Place, foot of *‘L" station; Thomas 
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ADVERTISING RATES. 


Display Advertisements, 15 cents an agate line, (i4 lines to the inch, 16s lines to a column); 
Reading Notices, 25 cents an agate line; Small Advertisements under classified headings, such as 
Situations Wanted, Help Wanted, For Sale, Correspondents, &c., 50 cents for four printed lines or 
less. Four agate lines Situations Wanted free. Discounts for page ads and long time contracts. 


MISSING THE MARK. 

The other evening, as the home-going 
crowd was on its way to the elevated 
station, a man stood at the foot of the 
stairs giving out hand bills tosuch of the 
passersby as would accept them. It 
needed only afew minutes watching to 
show the effect of such an attempt at 
advertising. At least half the people re- 
fused the dodgers altogether, and nine- 
tenths of the remainder cast them aside 
after the first glance. The stairs were 
littered with the unsightly pink slips, 
which had so sadly missed their mark. 
Meanwhile on the crowded platform nine 
persons out of ten were reading their 
newspapers, and before they put them 
down, would carefully scan the advertis- 
ing columns for anything there that 
might interest them. 

If the men who weretrying the dodger 
experiment had been present to watch 
the operation, they might have received 
a good object lesson. _If they had taken 
the trouble to figure out thecost of print- 
ing the bills, the cost of the distribution, 
and added the absolute loss caused by 
those that were cast aside, they might 
have come to see the economy of newspa- 
peradvertising overallother forms. The 
same amount expended in a newspaper 
would put the advertising before any 
number more of readers and would put 
it there in a way that it could not help 
being seen. It would, also, have dignified 
the advertisement and given it a draw- 
ing power instead of thrusting it upon 
people to their contempt and disgust. 





PROFITABLE ADVERTISING. 

One of the speakers at the recent bank- 
ers’ convention in New York deplored the 
fact that less than ten per cent. of the 
savings institutions in the country ad- 
vertise. He pointed out that in this age 
ofstrenuouscompetition something must 
be done to educate the public and turn 
their thoughts toward these banks, or a 
diminishing business will result. 

“The most successful savings institu- 
tions of the future will be,’’ he contends, 
“obviously that one which not only is 
the mostably managed, but also takes its 
depositors and the public most closely in- 
toits confidence. The duty of thesavings 
banks, is to educate. And while,” he 
explains, “it is at all times an excellent 
object lesson to those who know of it, 
its beneficent purpose, conservative con- 
duct and practically absolute safety, are 
unknown to thousands. Further, it has 
done comparatively little to stimulate 
that systematic saving which is the basis 
of many a fortune and which, aside from 
the money accumulated, develops habits 
of inestimable value.” 

Advertising must educate, says the 
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Toledo Times. This is the keynote of 
successful bidding for publicity, whether 
it bein banking, baking, or exploiting 
bargain sales. There should be more 
reciprocity in advertising. The bidder 
for publicity seems to think he has done 
his share, when he has contracted for so 
much space to set his wares before the 
public. He commonly payslese attention 
to what this space is filled with or how, 
than he does to the dressing of his show 
windows. Yet the “ad” is tobe seen by 
thousands, where the show windows get 
the attention of but one. 

An advertisement which is so con- 
structed as to leave every reader who 
has taken the pains to go through it, 
satisfied that his time has not been 
wasted, even though he has no need of 
the particular thing advertised, is nota 
good bid for publicity. An advertiser's 
offering should have enough thought 
and care and skill put on it to pay any- 
one for reading it, whether he is a cus- 
tomer or not. Advertisements should 
be instructive, thought-stimulating and 
newey. It is worth something of any 
man’s time to read anything in a news- 
paper or periodical, and woe betide the 
newswriter or ‘‘ad’’ man who does not 
keep this end constantly in view! Adver- 
tising doesn’t pay, unless it gives the 
reader something to pay him for the 
time he spends in perusing it. 





NEWSPAPERS IN LIBRARIES. 

Those managers of public libraries 
who do not think that newspapers are 
in their proper placein libraries, says the 
Binghamton (N. Y.) Herald, are respect- 
fully asked to state why. A newspaper 
is a record of current events, and as such 
has quite as much value as a diary kept 
by explorers, and which is turned to 
afterwards by those who are anxious to 
learn about conditions as they pre- 
vailed at the time thediary was written. 
We believe it is possible to-day to geta 
better idea of the Civil War from the 
files of the newspapers published at that 
time than to obtain aknowledge of that 
awful struggle from the histories which, 
in their fine bindings, adorn the shelves 
of libraries. The newspaper has a cer- 
tain amount of value as an historical 
document, and files of them shonld 
always be kept in the public libraries. 





Tur novice can never believe in the 
value of simplicity, says Printers’ Ink, 
but sits up nights inventing clever ways 
of saying things. The longer he writes 
advertising, however, the more clearly 
he sees the value of being simple. Small 
words and few are comprehended by 
poorly educated readers and admired by 
the literate. 





THE PERSONAL FACTOR. 


Supreme Need for Independence of 


Thought and Action on the Part 
of Every Journalist. 


The following is an abstract of a 
paper read at the recent International 
Press Congress at Vienna by Arthur 
Spurgeon, of the National Press Agency, 
London, who was president of the British 
Delegation: 

“One of the rulers of the world de- 
clared the other day that the mar who 
writes for the newspapers is essentially 
the man who more thanany other deter- 
mines the character of the people and 
the kind of government the people shall 
possess. It is beginning to be realized 
by kings and statesmen that the press 
is the most poweriul factorin the comity 
of nations, and whilst some rulers think 
it prudent to restrict its influence as far 
as possible, others realize that, on the 
whole, it works for good and few 
obstacles are placed in its paths. 

“The pen of the journalist reaches 
farther than the voice of the orator, and, 
as one of our number reminded us ona 
great occasion: ‘'Thejournalist’s oppor- 
tunity is beyond estimate. ‘To him are 
given the keys of every study, the entry 
toevery family, the ear of every citizen 
when at ease and in his most receptive 
moods—powers of approach and of per- 
suasion beyond those of the Protestant 
pastor or the Catholic confessor. He is 
by no means a prophet, but, reverently 
be it said, he is a voice in the wilderness 
preparing the way. He is by no means 
a priest, but his words carry wider and 
farther than the priest’s,and he preaches 
the gospel of humanity. He is nota 
king, but he nurtures and trains the 
king, and the land is ruled by the public 
opinion he evokes and shapes.’ 

“In olden times the sword was the 
supreme arbiter of the fate of nations. 
To day, instead of the sword, you have 
the editorial pen. This, after all, is a 
platitude, but in the hurly-burly of mod- 
ern life, we are often tempted to overlook 
the obvious. 

‘*But the power of the press, great as 
it is, depends on the individual, and I 
want to emphasize here the supreme 
need for theindependence of thought and 
action on the part of every man who be- 
longs to the great journalistic fraternity. 

‘“‘T am not well acquainted with the 
conditions of newspaper work on the 
continent of Europe, but in the British 
Isles I can truthfully say the press is ab- 
solutely incorrupt outside a limited circle 
of men whoare more interested in finance 
than in journalism. No_ journalist 
worthy of his highcalling will ever budge 
aninchfrom whatever he considers to 
be the path of duty. Bribes may be 
offered him by wily politicians; the man- 
ager of the advertisement department 
may seek to cajole him; but he will ab- 
solutely decline to sell his pen for gold. 

“One danger of the present day is the 
growth of the principle of combination. 
A newspaper proprietor obtains the con- 
trol of so many newspapers that the 
journalists who are not easily moulded 
to his will find themselves squeezed out 
of a position. Whena manis thus sacri- 
ficed for adherence to his convictions, | 
think his confreres should rally round 
him and see that he and his family are 
saved from undue suffering and loss. 

“T would like to see the editorial col- 
umns of a newspaper kept entirely free 
from all matter that is paid for directly 
or indirectly as an advertisement, so that 
a reader may rely absolutely on what he 
reads there as the frank and unbiased 
opinions of the man who wrote the arti- 
cle. Please understand I am not under- 
rating the value of advertisements. They 
are the backbone of a paper’s existence; 
but they should never be allowed to 
trench upon the editorial prerogative. If 
a paper would be politically independent, 
it must be commercially successful; but I 
hold the opinion thatcommercial success 
is not antagonistic to editorial inde- 
pendence, but is rather a sequel to it. 

“Tt has been said that journalists, like 
poets, are born, notmade. Thereismuch 
truth in this saying; but, however gifted 
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a man may be, he will benefit by train- 
ing, and that is why I welcome the 
movement in London and New York to 
place journalism ona higher educational 
plane. Let the individual journalist 
strive to reach the highest, and journa- 
lism as a whole will be the richer and 
more powerful for the effort. The per- 
sonal factor in the newspaper world, as 
in all other spheres of life, dominates and 
controls, and thus it is of overwhelming 
importance that journalists should be 
well trained and prepared for the re- 
sponsible part they have to play in the 
international arena. 


A Poet’s Orthography. 

Wilbur D. Nesbit, of the Chicago Trib- 
une, whose volume of poems, ‘‘The Trail 
to Boyland,” has just been issued, would 
like, says the New York Sun, to write 
his name Nisbet, as his good Scotch 
Covenanter ancesters did before him. 
But, when Mr. Nesbit first began to 
attach his signature to the verses he 
wrote for the Baltimore American, the 
foreman of the composing room decided 
to transpese the “e” and “i.” Mr. 
Nesbit comes of stubborn stock, and 
wanted to cling to his own way of spell- 
ing his own name, but his vigorous pro- 
tests only resulted in the foreman’s 
grumbling, “That’s the way with them 
all; I never saw a poet yet that knew 
how to spell his own name as it should 
be.” Consequently, Mr. Nesbit decided 
there wasn’t much in a name anyway, 
and has been Mr. Nesbit ever since. 


State to Have Own Type. 

Announcement is made by the State 
Printing Board of Indiana of the accept- 
ance of a special type called ‘ Indiana,” 
which will be used exclusively by the 
State. Patent rights have been applied 
for by the secretary of the board, 
Thomas Carter, who will transfer the 
patent to the State as soon as it i6 
granted. The type will make impossible 
any erasures or other changes that 
might be made without authority in the 
printed bills of the legislature and other 
documents. 


INTEREST IN EVERY ISSUE. 


Wakefield, Mass., Oct. 6, 1904. 
Tuer Epiror AND PUBLISHER, 
New York city. 
Gentlemen:—Replying to your favor of 
the 4th inst. we take pleasure in inclos- 
ing herewith check for $1, for renewal of 
our subscription to Tae Epiror anp 
PosuisHer. We take much interest in 
reading the paper at each issue. 
Very truly yours, 
The Wakefield Daily Item, 
per G. E. CAMPBELL. 


Planis Not Burned. 

It was generally reported last week 
that the Chillicothe (Ill.) Bulletin office 
and the Bailey Printing Plant bad been 
destroyed by fire. Frank W. Bailey, the 
proprietor, advises us that these plants 
were a block away from the fire, and 
suffered no damage whatever. 


Missing Editor Heard From. 
Editor Dearborne, of the Guthrie (Ky.) 
Graphic, who was reported missing some 
days ago, with a suspicion that he had 
met with foul play, has been heard from 
at Stuttgart, Ark. He was then on his 
way to Texarkana. 





Editor Struck by Train. 


R. A. Scofield, editor of the Penn Yan 
(N. Y.) Express, was struck by a train 
at Dresden one night last week and seri- 
ously injured. Hesuffered severe bruises 
and it is feared one of his feet will have 
to be amputated. 





The Stage, New ‘1 heatrical Paper. 

The Stage is a new theatrical publica- 
tion which bas beenstarted in New York 
by Roland Burke Hennessey. Mr. Hen- 
nessey was formerly connected with the 
Broadway Magazine. 
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PERSONALS. 


Edward Massoneau, one of the star 
reporters of the New York Telegram, is 
just recovering from an operation for 
appendicitis. 

Hedley V. McKinnon, news editor of 
the St. John (N. B.) Sun, was recently 
married to Miss Louise Dutcher, of 
Prince Edward Island. 


Frank A. Arnold, who has been con- 
nected for some time with various New 
York papers, is now business manager 
of the Suburban, of Boston. 


W. B. Colver, manager of the News- 
paper Enterprise Association, of Cleve- 
land, O., wasin New York this week in 
the interest of that concern. 


I. H. Humphrey, telegraph editor of 
the Mexican Herald at Mexico City, is on 
a visit to his parents at Minneapoiis. He 
will spend two months in the United 
States. 


C. VD. Straight, editor of the Olean 
(N. Y.) Morning Times, has been selected 
by Gov. Odell to fill the unexpired term 
of E. E. Alderman as treasurer of Cat- 
taraugus county. 


Harry Marks, formerly a New York 
newspaper mau, and now chief owner of 
the Financial News of London, has been 
elected to represent the Isle of Thanet in 
the House of Commons. 


Charles Emory Smith, editor of the 
Philadelphia Press, addressed a Republi- 
can mass meeting at Syracuse one night 
last week, and was later entertained at 
an informal reception tendered by the 
newspaper men of that city. 


8. S. McClure, publisher of McClure’s 
Magazine, Frank N. Doubleday, pub- 
ligher of the World’s Work, and George 
Harvey, editor of Harper’s Weekly, are 
spending brief vacations in Europe. 


N. D. (Duke) Macon, editor and pro- 
prietor of the Rives (Tenn.) News, and 
one of the best known newspaper men 
in Tennessee, was married last week to 
Miss Bessie Richardson, of near Ripley. 


C. L. Knauss, formerly of the Indian- 
apolis Sentinel, has been made circula- 
tion manager of the Logansport (Ind.) 
Reporter, succeeding William Planck, 
who has gone to the Marion (Ind.) 
Chronicle. 


Edwin A. Nye, editor of the Des Moines 
Daily News, opened a lecture course at 
Valley Junction, Ia.,on Oct. 4. Mr. Nye 
has quite a reputation as a platform 
speaker, and is in frequent demand by 
lecture bureaus. 


William Millikan, senior member of the 
firm of Millikan & Son, publishers of the 
Washington Court House (0.) Daily 
Herald, has just celebrated his ninety- 
eighth birthday. He is one of the oldest 
editors in the United States. 


M. L. Bixler, who has been manager of 
the Beaumont (Tex.) Morning Enter- 
prise, will shortly retire, there having 
recently been a change of ownership in 
the property. The Enterprise will be 
continued as a morning paper. 


L. A. Hoffman, business manager of 
the New Orleans Daily News, returned 
last week from a vacation of three 
weeks’ trip, which took in New York, 
Atlantic City, Philadelphia, Pittsburg, 
Cincinnati, Chicago and St. Louis. 


Orrin Black, Sunday editor of the San 
Francisco Bulletin, was recently married 
to Miss Ernestine Wollenberg, of Berke- 
ley, Cal. Thebride, since her graduation 
from the University of California, has 
been engaged in special writing for the 
’Frisco papers. 


Edmund G. Sutherland, of White 


CHANGES IN WESEL COMPANY. 


F. Wesel, Jr., Made Manager of the New 
York Sales Department. 


A change has just oceurred in the 
offices of the I’. Wesel Manufacturing 
Company, makers of printers’ materials, 
New York, by which Ferdinand Wesel, 
Jr., vice-president of the company, has 
assumed charge of the New York sales 
rooms at 80 and 8z Fulton street, fol- 
lowing the retirement of H. D. Bullen as 
general manager of the concern. 

Mr. Wesel is a young man 28 years of 
age, fullof energy and possessed of arare 
capacity for doing things. He has re- 











FERDINAND WESEL, JR. 


ceived a thorough training in the busi- 
ness, having leng been engaged in the 
works in Brooklyn among some of the 
most skilled artisans in their line in the 
country. Ais years of training in this 
capacity admirably fit him for his new 
position of responsibility, and the cus- 
tomers of the F. Wesel Manufacturing 
Company may be assured that the cour- 
teous and careful attention that has 
always been shown them will be con- 
tinued under his direction. 





Plains, N. Y., proprietor of the West- 
chester County Reporter, has been nom- 
inated for the State Assembly by the 
Democrats of his district. Mr. Suther- 
land printed the City Record of New 
York under the Low administration. 


J.D. Eggleston, Jr, of Virginia, has 
been made editor of the Charlotte (N.C.) 
News, to succeed Rev. A. J. McKelway, 
who resigned to accept the secretaryship 
of the National Child Labor Committee. 
of New York, the Southern branch of 
which will be located at Charlotte. 





L. S. Scott. former owner of the Daily 
Signal and the Rice Journal and Gulf 
Coast Farmer of Crowley, La., and re- 
cently managing editor of the San Ber- 
nardino (Cal.) Times-Index, has disposed 
of his interests in California, and has 
been spending a few days in Crowley, on 
his way to Indiana. 


Harvey W. Scott, editor of the Port- 
land Oregonian, was aguestof President 
Roosevelt at the White House last week. 
It is supposed he wascalled to Washing- 
ton by the President for the purpose of 
discussing the political situation on the 
Coast. Mr. Scott has been a personal 
friend and adviser of the President for a 
number of years. 


James F. McNamee, of Indianapolis, 
was re-elected editorand manager of the 
Locomotive Firemen’s Magazine, pub- 
lished in that city, by the recent conven- 
tion of the firemen in Buffalo. The 
convention presented to Mr. McNamee a 
solid gold fountain pen, beautifully 
ornamented and engraved, as emblem- 
atical of his office. 
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SITUATIONS WANTED. 


~ Four agate lines will be published ove 2 


time free under this classification. 15 | 


cents tor each additional line. 


BUSINESS MANAGER 


Wants change. Now general manager of the 
leading evening paper in field of 250,000. Has 


population. Exceptionally successful record as 
business, advertising and circulation manager. 
Kuows how to “cut” expenses, increase recejpts- 
Salary $2,600 to $3,000. Address “CONFIDEN- 
TIAL,” care Tue Eprror AND PUBLISHER. 


POLITICAL CARTOONIST 
desires position on enterprising paper. Can do 
general sketch work and has plenty of original 
ideas. Address “SKETCH,” care Tue Epiror 
AND PUBLISHER. 

COPY READER 


with three years’ experience on New York dailies, 





will be open to engagement ‘city only) Sept. 1. | 
“COPY | 


Unimpeachable _ references. Address 

READER,” care Tue Epiror AND PUBLISHER. 
CAPABLE MANAGER 

will be open to offers from trade weeklies Sept. 1. 

Can also act as editor, if desired. Thoroughly 

versed, and with fine metropolitan record In all 

departments. Can takecharge of plant if there 


is one in connection. Address “MANAGER,” 
care THE EDITOR AND PUBLISHER. 


NEWS OR CITY EDITOR. 
Position as news editor or head of copy desk 
or as city editor in some Eastern city. Eight 
years’ experience. ‘“‘BOSTON,” care Tue Epiror 
AND PUBLISHER. 


BUSINESS AND ADVERTISING 

Competent business and advertising manager 
of New England daily desires change of location. 
Can furnish best of recommendations regarding 











character and ability, 35 years of age, married. 


Exceptionally well qualified to handle agency 
aud foreign business handled direct. Address for 
information, *“N, E.," care THe Epitor ANv Pus- 
LISHER. 


HELP WANTED. 
ADVERTISING MANAGER. — 


An afternoon daily in Eastern city of 25,000 
wants a man up-to-date in experience and with a 


| record for success, who will develop local business 


to the limit of possibilities Must be a high- 


| grade man in every respect, and should have had 


| some composing room training. 


doubled advertising in cities of 100,000 to 300,000 | 


| Merchants. 





Right salary 
for the right man. Address “EAST,” care Tae 
EDITOR AND PUBLISHER. 


Reliable men to carry a® a side line an up-to- 
date line of Advertising Calendars, sold to Furni- 
ture, Hardware, Drug, Shoe and General 
Convenient to carry prompt 
remittances. GEO. H. JUNG &CO., Cincinnati, O. 


FOR SALE. 
FOR ONE-HALF PRICE. 
Weekly and job office in suburbs; 60,000 popu- 
lation; good plant; worth $6,000; will sell for 


half. Address “J. T. McK.,”” care THe Epiror 
AND PUBLISHER. 








Hoe two revolution press. Prints sheets 36x4s. 
Allimprovements; guaranteed to do first class 
job, book and newspaper work. Has 7-colump 
folder attached. Price reasonable. “GREEN,” 
care THE EDITOR AND PUBLISHER. 


Six-column quarto Potter drum cylinder. Press 
in good running order. $325 from quick buyer 
will be accepted. “COMMERCIAL,” care THE 
EDITOR AND PUBLISHER. 





| BUSINESS OPPORTUNITIES. 





A practical newspaper manager, who is willing 
to risk $20,000 in an attempt to put a losing 
property on a paying basis, can secure interesting 
information by addressing **OPPORTUNITY,” 
care of THE EDITOR AND PUBLISHER. 





THE LOVEJOY CO., Established 1858 
ELECTROTYPERS 


and Manufacturers of Electrotype Machinery 
444-446 Pearl Street, New York. 
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AFFORDS 








Prices and other particulars desired will be promptly given | 


upon application to 


R. Hoe & Co., 2h73? New York. 


Also: 192 Devonshire St., BOSTON, MASS. 
Borough Road, LONDON, S. E., ENGLAND. 








R. HOE & CO’S 


IMPROVED METAL FURNACE AND PUMPS 


Used in Connection with the New “Equipoise ” 
Curved Casting Moulds for Stereotype Plates. 
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~ YORK ALOMOON 





‘KEST AND 
VENIENT METHOD FOR PRODUCING 
PERFECT STEREOTYPE PLATES. 


A Valuable Time and Labor Saving Apparatus, Which Will Soon 
Repay the Cost of Installation. 


HE QUICKES 





~~ aS 
MOST CON- 


143 Dearborn St., CHICAGO, ILL. 
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THE ADVERTISING WORLD. 


TIPS FOR BUSINESS MANAGERS. 


The Broderick Advertising Agency, 
Norfolk, Va., is asking for sample copies 
and rate cards. 


Western dailies are being used by Petry, 
Ambrose & Co., Detroit, Mich., to adver- 
tise Willa’s Yucco Tonic. 


Wood, Putnam &€ Wood, Boston, are 
using dailies for the advertising of 
Nichol’s Bark and Iron. 


The Blaine-Thompson Company, Cin- 
cinnati, is using Ohio dailies to advertise 
the Edgewood Whisky. 


The Kinlock Paint Company, 404 
North Sixth street, St. Louis, is placing 
some advertising direct. 


F. J. Redcliff Company, 156 Fifth 
avenue, New York, is placing the adver- 
tising for the Emerson Shoe. 


The Western Advertising Company, St. 
Louis, is using Southern dailies to ad- 
vertise the Rabit Brand Potash. 


The Magill Agency, Flatiron Building, 
New York, is using dailies for the adver- 
tising of the Manss Shoe Company. 


The American CigarCompany, of West- 
field, Mass., is placing an ad for Tempta- 
tion Cigars in Northeastern papers. 


Dr. Carletedt’s German Liver Powder 
advertising is being placed through the 
Painter-Tobey-Jones Company, Chicago. 


Southern dailies are being used by the 
Liquid Carbonic Company, 1814 Chero- 
kee street, St. Louis, to advertise Kola 
Mint. 


Advertising for Morgan’s Maryland 
Rye Whisky is being placed by the Horn- 
Baker Advertising Agency, Kansas 
City, Mo. 

Andrew Cone, advertising agent, Trib- 
une Building, New York, is placing the 
advertising forthe November issue of The 
Smart Set. 


The Hall-McLean Advertising Agency, 
Johnstown, N. Y., is sending out some 
classified advertising for the Chautauqua 
School of Advertising. 


Several different New York agencies 
are asking rates on 5,000 lines of adver- 
tising to be run at the rate of fifty lines 
for 100 insertions. 


The Guenther-Bradford Agency, Chi- 
cago, is using Northwestern agencies to 
advertise Tabasco-Chiapas Trading and 
Transfer Company. 


Lord & Thomas, through their New 
York office at 150 Nassau etreet, are 
putting out the advertising for “Corliss- 
Coon” Collars to dailies. 


The Colonial Advertising Company, 7 
East Twenty-second street, New York, 
is placing the advertising of the Rohr 
McHenry Distilling Company, Benton, 
Pa. . 

The L. A. Sandlass Agency, Baltimore, 
is coon to start the Hunter Rye Whisky 
advertising in New York, Boston, Phila- 
delphia, Cleveland, and the papers on the 
Pacific Coast. _ 

M. J. Shaughnessy, advertising agent, 
Temple Court, New York, is placing some 
advertising for the American Incandes- 
cent Lamp Company, 351 East Sixty- 
first street, New York. 


The Lyman D. Morse Agency, Potter 
Building, New York, is placing the ad- 
vertising of Cresca Figs. This agency is 
also placing the advertising for Rosen- 
wald & Weil, ** The Clothes-ologist.”’ 


It is expected that the North American 
Advertising Corporation, 100 William 





street, New York, will be ready to make 
contracts for the Singer Sewing Machine 
advertising about the latter part of this 
month. 


The Willis Sharpe Kilmer Advertising 
Agency, Binghamton, N. Y., is sending 
out large copy to dailies throughout the 
country. No new contracts are being 
made at present, but copy is simply being 
applied on former contracts. A large 
number of weeklies and some dailies have 
been cut off the advertising list. 


Orders for Father John’s advertising 
(Carleton & Hovey, Lowell, Mass.) are 
going out direct. Duplicate orders of the 
contract are to be returned to the Bentz 
American Agency, 7 West Twenty-ninth 
street, New York, afteracceptance by the 
papers. Settlements for this advertising 
will be made direct from the Lowell 
office, but the detail bills are to be ren- 
dered monthly to the Bentz American 
Agency for checking. 


ADVERTISING NOTES. 


Charles H. Fentress, advertising man- 
ager of theCleveiand Press, spent several 
days in New York this week. 


P. F. O’Keefe, of the J. T. Wetherald 
Advertising Agency, Boston, was in 
New York during the early part of the 
week in the interest of his agency. 


A. E. Clayden, manager of the Vree- 
land-Benjamin Special Agency, New 
York, was in Boston this week looking 
up business for his papers. 





H. A. Porter, formerly of the Ben B. 
Hampton Agency, 7 West Twenty-second 
street, New York,is nowin charge of the 
order department of the Blaine Thomp- 
son Agency, Cincinnati. 


Albert W. Burch, for twelve years ad- 
vertising manager of the Rome (N. Y.) 
Sentinel, has resigned to take charge of 
the advertising department of the Char- 
lotte (N.C) News. 


HUMPHREY COMPANY ASSIGNS. 
Boston Agency Takes This Action at 
Suggestion of Creditors. 


The H. B. Humphrey Company, news- 
paper advertising agente of Boston and 
New York, have made an assignment to 
Joseph W. Lund and Howard F. Butler. 
This action was taken at the suggestion 
of some of the largest creditors of the 
concern, including a majority of the 
Boston publishers. 

The book value of the assets is $60,000, 
of which $25,000 is supposed to be good. 
The liabilities are $41,000. 


Western Agent of Texas Papers. 

Walter J. Seott has succeeded G. H. 
Crockery as Western representative of 
the Dallas (Tex ) News and the Galves- 
ton News, with offices in the Marquette 
Building, Chicago. Mr. Scott has been 
connected for some time with the home 
offices of these papers. 


Chicago Journal’s New Representative. 

Edwin A. Freeman, son of William C. 
Freeman, the advertising manager ofthe 
Hearst papers in New York, has been 
made special Eastern representative of 
the Chicago Journal in place of the C. J. 
Billson Agency. 


Represents System in the East. 
System, the monthly published in 
Chicago by the Shaw-Walker interests. 
is now represented in the Eastern adver- 
tising field by E. R. Cone, with offices at 
87 Nassau street, New York. 


The La Grange (Ga.) Reporter has 
been purchased by J. O. Bell. G. E. Bill- 
inghurst will remain as associate editor. 





AGENCY DEFENDED. 


(Continued from page 1.) 


the development of advertising along 
sound, profitable lines is largely due to 
the agent. 

“If | should classify the steps in the 
progress of the advertising agency sys- 
tem, my divisions would be about as 
follows: 

“Ist: The period of small advertising 
and few agente. Say, prior to 1869, 
when George P. Rowell issued the first 
American directory of newspapers and 
other publications. 

“2nd: The period during which the 
modern advertising agency scheme came 
into existence, beginning roughly around 
1870 to 1875. 

“83rd: The appearance of ‘Advertising 
Experts,’ as they came to be called, be- 
tween twelve and fifteen years ago. 

“4th: Beginnings of the new plan of 
advertising agency operation, dating 
back only ten or twelve years. 

“1 realize that divisionssuch as I have 
outlined in the foregoing may be moreor 
less open to question, but in a general 
way it will assist us in reviewing the 
history and development of the agent.” 

Mr. Hampton then took up the history 
of the general agency’s development in 
detail. Of the early practice of trade 
deals he says: 

“Some of the old time patent medicine 
firms placed their advertising direct with 
the newspapers, the contracts being 
made by their traveling representatives. 
Cash was never plentiful with these ad- 
vertisers, and they usually persuaded the 
unbusinesslike newspaper man to accept 
payment for his space in their medicines, 
or they traded him printing ink, or type 
or other kinds of merchandise. The ad- 
vertising agent followed the same rule 
of dicker and swap. : 

“The advertising agent has been criti- 
cized more for ‘trade deals’ and for the 
evils arising from trade deals, than for 
any other one thing. Unquestionably 
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ignored, are pretty sure to bring failure. 
Theory must enter largely into adver- 
tising; if this were not true, many of 
the most successful advertisers of the day 
would never have come into existence. 
The modern advertising agent avoids 
theory as far as possible, and when it is 
necessary for him to try a new expert- 
ment for a client, be does so with the 
smallest expenditure of money possible 
to determine the soundness or unsound- 
ness of the suggested plan. 

“1 could not in justice close this paper 
without making a reference to the mag- 
nificent improvement in the conditions 
affecting the advertising departments of 
magazines and newspapers. 

“As I have said, magazine rates at 
the present time are firmly established. 
I do not believe it would be possible for 
a@ magazine of standing to sell advertis- 
ing space to an advertising agent ata 
reduced rate, without the fact becoming 
known to the trade in avery short time. 
The result would be disastrous to the 
magazine. Magazine publishers have 
not only established their rates and 
taken a firm stand for clean, straight- 
forward business methods, but they have 
inaugurated and put into effect a practi- 
cal plan, which protects the legitimate 
agent, and punishes the illegitimate. 

“Newspapers have not yet reached 
the high plane occupied by the magazingg; 
but they are making rapid strides jp 
that direction. The past nine months 
have seen more actual, practical refopm- 
ation in newspaper systems than apy 
prophet of two years ago could have 
foreseen. All over the country, in small 
cities as well as large, can be nollie 
determination on the part of newspgper 
publishers to simplify their rate egpds, 
'to maintain their rates, to discoptinue 
| trade deals, secret rebates and gpgft of 
| all kinds, and to enforce prompt fettle. 
| ments with advertisers and adveptising 
| agents alike. 

“One thing more, and I am finighed. 

“The critics of the advertising ggency 
system do not intend to criticize the sys- 





the system is wrong and it is just as well | tem so much as they do the pragtice.’ I 
to acknowledge it trankly. ButI cannot | am convinced that any oneof them, after 
see that the agent deserves the censure | a careful study of agency history, would 
that has been so profusely heaped on him, | be willing to admit that the system is 
Let us bear in mind that the publisher | right, but the practice in some instances 
always had the right to decline the trade | has been defective. I am conyinced, too, 
deal, and the responsibility for accepting | that any one of them will admit that 
it rested as much with him as with the | the advertising agent of to-day is oper- 
agent. ating along broad lines very similar to 

‘‘Let us remember, too, that in the | those followed by high-class attorneys- 
early days to which we have just referred, | at-law. With this fact in mind the critic 
the common business practice of the time | should remember that several centuries 
was ‘to trade it out.’ Cash was scarce, | were required to bring about a satisfac- 
and people were compelled to use mer- | tory system of law practice. The adver- 
chandise as a medium of exchange. The | tising agency—past and present—is less 
advertising agentand the publisher were | than one hundred yearg old. The law- 





simply carrying on their transactions in 
accordance with the spirit of the times. 

‘“* Anothererror of the advertising agent 
was that of undertaking the promotion 
of business enterprises needing adver- 
tising. 

“An attendant evil along parallel lines 
was the granting of long credits by ad- 
vertising agents to advertisers. This 
practice was different from that of pro- 
moting the business; but the two were 
allied very closely together. 

‘For all these errors, these bad prac- 
tices, the publisher was more to blame 
than the agent. The publisher himself 
was willing to make trade deals, to sell 
his space at variable prices, and to grant 
long credits, and the agent very natur- 
ally wanted everything that looked like 
an advantage. Practically all theseevils 
are things of the past, and the manner 


of their removal is in itself proof thatthe | 


remedy lay with the publisher rather 
than with the agent. 
‘“‘ Advertising is not a science—likely it 


never will be; but there are certain well- | 


defined fundamental rules which, if fol- 
lowed, may bring success, and which if 


yers had the assistance of statesmen and 
judges, of kings and Jaymen—of practi- 
|cally the whole people to assist them in 
| formulating rules of operation. 

The advertising nt bas worked out 
his system alone and unaided—yes, worse 
than than, he hag worked it out during 
the most strenuous kind of competition 
from his fellows, and against odds that 
would have annihilated him had he not 
been a necessity of the most earnest na- 
ture. Without association, without the 
assistance of Jegislation—almost with- 
out the assistance of suggestion—he has 
formulated a practical code of ethics 
that has brought himself into closer 
touch with his client than even the law- 
yer. All this in lessthan a century—yes, 
practically less than half a century. 

“Ts it necessary, gentlemen, for any- 
one to undertake a ‘defense’ of a busi- 
ness servant withsucharecord of proven 
qualities of broad-minded ability, ear- 
/nestness, faithfulness, honesty and loy- 
| alty ?” 





| M. J. Cox has purchased the Moody 
| : 
| (Tex.) Courier. 
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EDITOR SERVING SENTENCE 
In Manila for Libel Edits His Paper 
From Prison. 


Edward F’. O’Brien, proprietor of the 
Manila Sunday Sun, who was recently 
sentenced to six months’ imprisonment 
for libel, is serving his time in Bilibid 
Prison, and is editing hi@ paper from 
jail. He began to serve his sentence on 
Aug. 9. 

In an announcement over his signa- 

ture Mr. O’Brien reviews the case against 
the Manila Freedom, of which paper he 
was editor, when the alleged libel 
occurred. 
‘In going to prison to serve the sen- 
nee awarded against him, the editor of 
the Sunday Sun goes with no feeling of 
peraonal guilt. The article which formed 
the basis of the suit given to the Manila 
Freedom court reporter for publication 
by Judge Odiin, of the court of first in- 
stance, and coming from this source was, 
of course, considered fully privileged. 
The other two dailies of the city pub- 
lished the same story, one, the Manila 
Times, in a far more sensational manner 
than the Freedom. Later, the Times 
published what purported to bea retrac- 
tion of its article. This so-called retrac- 
tion was published after George Sellner, 
the manager of the Times, had been 
summoned by Attorney General L. R. 
Wilfley and informed that, unless the 
article was published, an action for 
criminal libel would be brought. In the 
case of the Freedom, nosuch opportunity 
to escape litigation was offered. 

“With no alternative, the Freedom 
employed attorneys and commenced its 
defense. The choice of attorneys was 
unfortunate. Little more need be said 
on this score. For twoyears and a half, 

nd at a more thanconsiderable expense 

e defendants have been defending them- 
Bélves, appealing until the court of last 
reBort was reached. In the Superior 
Opirt of the Philippine Islands, two out 
oft three American justices favored the de- 
fetite.”’ 

he editor thanks the public and press 
of Manila for its loyal support of him 
and toncludes the article with a business 
announcement of his temporary succes- 
sor tn direct charge of the paper. 

Mr. O’Brien formerly resided at 
Adame, Mass. 


Star of Hope Editor Free. 

Edwin O. Quigley, known as ‘‘The 
Model Prisoner of Sing Sing,” who for 
several years has edited the Star of 
Hope, the official organ of the three 
State prisdns of New York, was given 
his liberty last Tuesday. Quigley was 
originally sentenced to fifteen years for 
forgery, but his good conduct has cut 
down the time to ten years. He was 
alleged to have secured $320,000 by his 
forgeries, all of which went in Wall 
Street, poker and horses. He frankly 
acknowledged his crimes and was sen- 
tenced by Recorder Goff. Since his im- 
prisonment Quigley has gained the 
confidence of every keeper and prisoner 
in Sing Sing. 

Represents the Yellow Jacket. 

Mark W. Moore, Jr., of Washington, 
D. C., took charge on Oct. 1 of theadver- 
tising department of the Yellow Jacket, 
at Moravian Fails, N. C., as its sole 
representative. The circulation of the 
Yellow Jacket, by a cual and careful 
count of the mailing list on Oct. 5 is 
given as 124,934. The Yellow Jacket is 
a unique publication issued monthly at 
twenty-five cents a year, and has built 
up a remarkable circulation which ex- 
tends all over the United States. It is 
published by R. Don Laws. 


News Bureau at Columbia, S. C. 

A news bureau has been established in 
Columbia, 8. C., by the Augusta Chron- 
icle, Charlotte Observer and Charleston 
Post. W. H. McCaw, a clever young 
newspaper man, has been placed in 
charge. 








THE EDITOR AND PUBLISHER. 7 








AE ATER MELLEL EDA 





—— 












PROGRESSIVE NEWSPAPERS which have begun taking 





PUBLISHERS PRESS, Park Row Bldg., New York: 


Isn’t it about UP TO YOU? Write or wire for rates. 








~ 


telegraphic and cable news 
since Jan, J, 1904, from the 








PUN, BB ios wisi cise vnncees notes TOWN TALK. 
PI BR has ssc cinciiinek ccteuspidioesswincties STAR. 
Asbury Park, N. J......... ...0..s000. SUNDAY PRESS. 
RAINE Ws Betas lo isccc ein sicenndackvanabcks ROSS NEWS. 
SOONG Fa asc sy sh censesahamnedinadianercented HERALD. 
ies CEM V EERE OAEl rary > hem PRESS. 
Boston, Mass.................. HEARST’S AMERICAN. 
Boston, Maas. :..........00...ie000 FINANCIAL NEWS. 
th. SIRS RI RERN Re erae ns Mat pe COURIER. 
Coeeebeeh, WE FO. n. os cceccicciccane GAZETTE. 
GIN BE Siicccconstidiccicaiccezn tele CHRONICLE. 
Charlottesville; Va.. 3... iccsciniscaseesss PROGRESS. 
RIN INK ock siovacentbsigasnscersneukedecuunccascarcaeenins AGE. 
RMI BP Mises ou i kchs cad soeaszess cereal RECORD. 
7 REA IMERR OR Bea ee IR rae Alt it TRIBUNE. 
CMT ING) Bsc 5 casts ccceasvecnacincincuanniaaouwnn NEWS. 
CRAIN, PG oii. back eckcccsetines sastsnends COURIER. 
RA HIS icessiic es sindenbcnaduaksiveercacoaecebceebion NEWS. 
SPIN ovoid chs icdassnss coucasahehics unas tccudnae PRESS. 
Ce SENT LR RTE OS: COURIER. 
Rg I sane Semone aera RS HERALD. 
Fairmont, W. V8......-......sccsesssces: WEST VIRGINIAN. 
Geameete, Bi: G....5aoeceuss RECORD. 
STE ep SRS Ree ee Ee ay HERALD. 
BRON, Taisen ica Shc cste tenderness COURIER. 
PROIOG, TOR i CHRONICLE. 
Seeteenen W.Va crane DISPATCH. 
I BO is cnines Senile npc cra iain ee GAZETTE. 
Indianapolis, Ind............ sid Somes hacsaheaiinapnaedae clan STAR. 
JACKSON VIS, PA. csc cccccsccesdiccscersssinssce METROPOLIS. 
SOIREE TR. FY sce ce ee HERALD. 
Fi dak | Sine ano ae aeaeer rnc ey ADVANCE. 
Morgantown, W. V8........iccsccsssssssseccennees CHRONICLE. 
SUI, RUA shins <desyustcntvncvacecnetotapanectcm ea’ STAR. 
TR DUI asso icaiaicssiclarcestnegwancieissnenbindiccmaaeaa STAR. 
as FR SC RE ROR SISEPaT MOE TELEGRAM. 
OWE SO iiiicnnticinaticnss JEWISH DAILY NEWS. 
Niagara Palisa, Ni Yi: icici GAZETTE. 
ab 2 REIMER er STAR. 
PRN, VY Biases iss Sian acksn cad STAR 
RI Wk Stes eccinstyccs see ahainaee saa iacall TIMES 
RUNES FM ciesiicncrursoasendadiiapiaaiamaadeas PRESS 
Ef Ramee Seer ER POET 5k WORLD. 
I ei iicicoscinsisstscsseincveaibicanscineas cine HERALD. 
SAE 5B SI SEIMEI SEILER Sn 5 NEWS. 
ns Bk: AE ERR te Over Ee A te eel ele HL SUN. 
CORI css cssisivsnaeterranhaclasiciebacad RECORD. 
Bistervitle, We Vtiiisisciicinck OIL REVIEW. 
IS FE ies seps vice oeaenecgce DISPATCH. 
UR MN ac sri tiee ia Goce sees WORLD. 
Ripper tepmntrntiae,£5 Cana cscs sctcescscesesccniers JOURNAL. 
I BE iiriitiinciteictiicsaneaii ees anes eae ITEM. 
TI FI aisha se ssocssetos eg tient cinsctaceccn HERALD. 
UN rs opsabsessedicecdcniatiiitaeb onndeeetbnt aan cee TIMES. 
OPW: SOO BUN aici ccesccesecsiadicines cers iakegaecuauaaie STAR. 
Uniontown, Pa....... 0.0.00... GENIUS ON LIBERTY. 
Loe eg amma teaMneb i ey tee ese itey OBSERVER. 
WEP TE eiicctias uke cacao TIMES. 
Wilmington, Del o....2...o ici i ceecescew JOURNAL. 
bile eee scams eS ie anon ror mE DISPATCH. 
Winston-Salem, N. Co... ccc csscccscsesssen SENTINEL. 








FOR PARTICU- 
LARS ADDRESS 





THE EDITOR AND PUBLISHER. 


THE GOSS THREE-PAGE WIDE PRINTING AND FOLDING MACHINE. No. 2 C. 


A single press that will print either 4, 6, 8, 10 or 12 page papers in one operation, and deliver all products in book form, 
It is the latest product of the Goss Company in a medium size Web PERFECTING PRESS. 


THE GOSS PRINTING PRESS CO., 





OcroBEeR 15, 1904. 


YOU need one, 


46TH AND ASHLAND AVE,, 
CHICAGO, ILL. 





MARYLAND REPUBLICANS MEET. 





Editors Discuss Campaign Plans and Elect 
Officers for Coming Year. 

The Republican Editorial Association 
of Maryland met last week at Baltimore 
and discussed plans for an active parti- 
cipation in the campaign. A committee 
was appointed to confer with the Demo- 
cratic Editorial Association on matters 


of mutual concern to the two organiza-. 


tions. The following officers were elected 
for the ensuing year: 

President, W. W. Brown, Cumberland 
Daily News; vice-president, Adrain Posey, 
La Plata Independent, and J. M. Post, 
Elkton Appeal; treasurer, George A. 
Davis, Hagerstown Herald; secretary, 
J. Guest King, Annapolis Examiner. 
Executive committee, Messrs. John B. 
Hanna, Belair Times (chairman), W. W. 
Burton, Ellicott City Progress; C. W. 
Clumm, Montgomery Press, and J. J. 
Robinson, Lonaconing Star and Frost- 
burg Herald. 

Honor Carnegie and Emerson. 

At the regular meeting of the New 
York Press Club on Oct. 4,1904, Andrew 
Carnegie and Edward R. Emerson, of New 
York city, were made honorary members. 
Both Mr. Carnegie and Mr. Emerson 
have taken a very substantial attitude 
towarde the club’s library, and in appre- 
ciation the club has bestowed upon them 
its highest honor. 


Senator Clark Sells a Paper. 

The Great Falls (Mont.) Tribune, which 
has been owned by United States Sena- 
tor W. A. Clark, has been sold to W.C. 
Conrad, of Butte. The Tribune is a 
morning paper and was established in 
1885. 


NEW TEXAS CLIENTS. 
Beaumont Journal and Houston Chronicle 
Get Publishers Press Service. 


The Beaumont (Tex.) Journal has just 
made a contract for the full leased wire 
report of the Publishers Press for its 
Sunday edition. The service begins on 
the night of Oct. 22. 

The Houston (Tex.) Chronicle will 
begin issuing a Sunday edition next 
Sunday, Oct. 16. It will have the full 
leasec wire report of the Publishers 
Press. : 


NEW PUBLICATIONS. 


H. 8. Schanks and A. R. Ligon are to 
start a new paper at Headrick, Okla. 


A new paper called the Reporter will 
be started at Soldier, Ia., by Fred W. 
Wonder. ; 


The Sherwood (N. D.) Journal is a 
new paper published by John W. Schnitz- 
ler of the Mohall (N. D.) Tribune. 


The North Alabamaian will be started 
soon at Tuscumbia, Ala., as a weekly 
paper, by Frank W. Julian and Wilmer 
T. Goodloe. 


Wakefield Item Again Enlarged. 
The Wakefield (Mass.) Daily Item was 
enlarged on Oct. 1 to a seven-column 
folio. This is the fourth time the Item 
has been forced to increase its size since 
it was established in1894. The paper is 
published by Harris M. Dolbeare. 


New Up-State Weekly. 

The Millbrook (N. Y.) Mirrorisa new 
weekly newspaper which began publica- 
tion on Oct. 1. Archibald J. Dowling is 
the publisher. It is Democratic in poli- 
tics. 


NEWSPAPER ADS DID IT. 
Montreal Man Testifies to Power of This 
Brand of Publicity. 


Henry Miles, prominent as former 
President of the Board of Trade, the 
Business Men’s League and the Canada 
Proprietary Articles Association, of 
Montreal, has just given an interview to 
the Montreal Star in which he says: 

“We have been advertising Nestle’s 


Food largely in Canada for a series of | 


years—chiefly the last eight years. 

“We use dailies throughout Canada. 

‘““While we have gotten good results 
right along, it was last year when I went 
into the dailies very jheavily, that we 
found out how much good advertising 
could do us, for the Nestle’s Food busi- 
ness in Canada increased twenty-five per 
cent. ina year, as compared with the 
previous year.” 


New Daily at Jacksonville, Fla. 

The Florida Sun, which has been pub- 
lished in Jacksonville since the first of 
the year as a weekly paper, began on 
Oct. 1, the publication of an evening 
edition. It has the service of the Hearst 
papers, and is largely patterned after 
them. Claude L’Engle, editor and pub- 
lisher of the new daily, is a native of 
Jacksonville. Hereceived hisearly news- 
paper training on the New York Mail 
and Express. 


Publishing Company Levied On. 

The press of the Southern Workman 
Publishing Company, of Columbus, Ga., 
has been levied upon under a distress 
warrant sworn out by Henry Grader, 
who claims the company is indebted to 
him for rent. A day or twoago Frank 
U. Garrard and O. E. Barlow were given 
'a mortgage on theeffects of thecompany. 





JOHN HOLLINGSHEAD DEAD. 


Well Known Author, Journalist and 
Theatrical Manager Passes Away. 


John Hollingshead, author, journalist 
and theatrical director, died last Monday 
at London, aged 77 years. 

Mr. Hollingshead began his journal- 
istic career on Household Words, under 
Charles Dickens, and for some years con- 
tributed regularly to its columns. He 
was connected with the Cornhill Maga- 
zine, when Thackeray was at the head of 
that publication, and he alsocontributed 
occasionally to the columns of All the 
Year Round, Once a Week and Good 
Words. 

In 1861, the famine year, his experience 
as @ reporter led to the writing of 
‘*Ragged London.” He also wrote sev- 
eral volumes of stories and essays. It 
was about this time that he began to 
furnish light pieces for the stage, and 
became dramatic critic for the London 
Daily News and Punch. 

In 1868 he leased the Gaiety Theatre 
in London, and began his career as man- 
ager, working many reforms in the 
theatrical profession and assiduously in 
behalf of copywright. Asa manager he 
was almost as well known in Americaas 
in England. 


NEW CORPORATIONS. 


E. O. Painter Printing Company, of 
Deland, Fla., has incorporated with 
$25,000 capital to conduct a printing 
plant,etc.;incorporators: E.0O. Painter, 
8. W. Johnson and W. C. Painter. 


The Charles G. Harrison Printing Com- 
pany, of Greensboro, N. C. to publish 
newspapers, periodicals, books, ete. 
| Authorized capital, $50,000; initial capi- 
| tal, $5,000. Incorporators: Charles G. 
Harrison, Al Fairbrother and A. B. 
Kimball. 
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